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SUCCESS STORY | Donors Respond Online to Tsunami Disaster 
 

"I’m thankful for the support that the Kintera team has provided throughout our partnership, and am even more 
so in the days following the tsunami tragedy. The compassionate public response to the tsunami crisis was 
overwhelming, and the fact that we were able to handle such an outpouring so smoothly online is a small 
miracle in itself. " 

– Tim Ledwith, Director
Interactive Donor Communications

 U.S. Fund for UNICEF

 
Response At the Speed of the Internet 

According to The NonProfit Times, preliminary numbers 

provided by nonprofits indicated that online donations 

comprised half to two-thirds of total donations during the 
first week after the disaster.  

 

By the end of January 2005, over $350 million in online 

donations were collected by disaster relief organizations 
since the devastating tsunamis struck.  Approximately $100 
million of that amount was raised by Kintera’s 

nonprofit clients from over 570,000 donors, many of 

them new to online giving.   Because the money was sent 

through credit cards, electronic checks and PayPal, 

organizations had access to the cash within 72 hours to 

 

start funding relief efforts in the hardest hit countries. 

The phenomenal amount of money donated online is 

evidence that the Internet is now an accepted way to 
contribute to a cause. 

 

Donating online offers consumers the definitive giving 

experience by combining immediacy, convenience and 
confidence. Consumers can give online to help in a tragic 

event of this nature, and feel like they have made an 

immediate impact. 
 

Following is just a sampling of the support and response 
Kintera’s clients found in the wake of the tsunami. 

 

Without Warning 

The December 2004 tsunami in Southeast Asia is arguably the largest single event in 

recent history to highlight the current speed of communication. Within minutes of the 
first wave’s devastating blow, the media quickly began channeling information out of the 

region to the masses. Websites, email, television, radio and telephone all played a role in 

disseminating information immediately following the disaster. 
 

And just as quickly, disaster relief organizations were mobilizing resources, updating 

websites and preparing email pleas for donations to assist in helping the victims of this 
horrific tragedy.   
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U.S. Fund for UNICEF (www.unicefusa.org):  
 

Barely an hour after the tsunami hit on a Sunday, 

Kintera’s project managers were calling clients involved 

in relief efforts, including the U.S. Fund for UNICEF, to 
help them quickly mobilize efforts to raise funds and 

communicate online.   

·  By January 31, 2005, the organization had 

received contributions and pledges of more than 

$60 million including over 260,000 online 

donations totaling about $40 million. 

·  The U.S. Fund for UNICEF sent over 120,000 

eAlert communications, set-up five unique online 
donation forms, launched a dozen workplace 

giving site-lets for corporate partners, and 

launched a Friends Asking Friends® grassroots 
marketing campaign.    

 
The U.S. Fund for UNICEF raised more than $18 million 
online in the first week from an estimated 117,000 online 
donors, greatly aided by the new website that UNICEF 
launched earlier in 2004. 

 

United Methodist Committee On Relief (UMCOR) 
(www.methodistrelief.org):   
 
Within hours of receiving a signed contract from UMCOR, 

Kintera went live on December 31 with the nonprofit’s 

splash and donation pages to collect donations for the 
victims in Asia. Besides rushing relief to the area, UMCOR 

was also concerned about the safety and security for their 

online donors.  

·  The organization processed 4,685 donations 

totaling $711,000 within the first week.   

·  As of February 10, 2005, UMCOR collected over   
$4 million, including more than 10,000 online 

donations totaling over $1.8 million. The group also 
added over 2,500 individuals to their mailing list 
from the Kintera-hosted site.   “Things have gone well in this, our first major experience 

with online giving," states Glenda Survance, director of 
information services at the United Methodist Board of 
Global Ministries. "We know it is the wave of the future, 
and we are ready at UMCOR." 
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About Kintera Inc. 

Software provider Kintera® Inc. (NASDAQ:KNTA) delivers The Giving Experience™ by providing giving convenience to 

donors and feedback about the financial and social impact of their gifts, creating a sense of belonging and appreciation. 
Kintera services more than 15,000 accounts in the nonprofit, government and corporate sectors. The company’s “software as 

a service” innovations include its Friends Asking Friends® solicitation program and Kintera Sphere™, an enterprise-grade 

software system that provides contact relationship management (CRM), a web content management system (CMS), 

eMarketing and directed giving applications.�

 

Catholic Relief Services (CRS) 

(www.catholicrelief.org):  

 

For Catholic Relief Services, Kintera created online 
donation forms and other webpages featuring the CRS 

look and feel, and redirected the web traffic to a new 

Kintera Sphere™ empowered site.   

·  Since the December 26, 2004 tsunami, CRS has 

raised more than $75 million, receiving over $13 

million online.   

·  In the first week after the disaster, the 

organization’s website collected over $7.5 

million, with an average online donation of $216. 

 

Doctors Without Borders 

(www.doctorswithoutborders.org):  

 

Not only did generous contributions help change the lives 
of millions of victims of the tsunami, an interesting trend 

emerged in the nonprofit community with regard to 

accountability, transparency and upfront honesty to 

supporters:  Organizations are telling donors when they 

have raised enough. 
 

By January 4, 2005, Doctors Without Borders had posted a 

note saying it had collected enough funds to manage its 

relief efforts there.  The U.S. branch of the organization has 
raised over $20 million for the crisis, with over $16.8 million 
contributed via the Internet.   


